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“‘INTERNATIONAL SOCIETY ON SCOLIOSIS ORTHOPAEDIC AND REHABILITATION
TREATMENT,” “SOSORT,” and the SOSORT logo are the proprietary brand identifiers of the
International Society on Scoliosis Orthopaedic and Rehabilitation Treatment. Unauthorized use of
these identifiers in commerce, including any use that implies affiliation, sponsorship, or endorsement,
is prohibited except by obtaining the express written permission of SOSORT.

Purpose

This policy establishes guidelines for the authorized use of the SOSORT name, logo, and
trademark materials. As SOSORT’s brand presence grows across digital and academic platforms, it
is essential to protect the integrity of our identity and ensure that our trademark is not used in ways
that misrepresent or commercialize the organization without authorization.

Scope

This policy applies to all individuals, institutions, and organizations seeking to use the SOSORT
name, logo, or any associated trademarks, including but not limited to SOSORT members,
conference presenters, affiliated researchers, partner organizations, and members of the public.

Overview

"INTERNATIONAL SOCIETY ON SCOLIOSIS ORTHOPAEDIC AND REHABILITATION
TREATMENT," "SOSORT," and the SOSORT logo (collectively, the "SOSORT Brand Identifiers")
are proprietary brand identifiers of the International Society on Scoliosis Orthopaedic and
Rehabilitation Treatment, a 501(c)(3) nonprofit organization (EIN 83-4176684). These identifiers are
protected under applicable copyright and common law, and SOSORT asserts all rights available to
it under law to protect their integrity and accuracy of use.

This policy applies to all individuals, companies, organizations, and partners, including SOSORT
members, who wish to use the SOSORT Brand Identifiers in any format, including print, digital, and
social media. Use of any SOSORT Brand ldentifier constitutes acceptance of this policy in full.

Permitted Use Without Permission (“Fair Use”)

The following uses are permitted and do not require prior written permission from SOSORT:



 Sharing or reposting SOSORT’s original social media content directly from SOSORT’s official

accounts, provided the source is clearly credited and the content is not altered « Factual,

non-commercial reference to SOSORT by name in editorial, academic, journalistic, or

educational contexts (e.g., “The SOSORT Congress will be held in Turin”)

» Sharing a direct link to sosort.org or SOSORT'’s official social media pages « SOSORT

members promoting their attendance at a SOSORT congress or event on personal or

professional social media, using official logo files downloaded from the SOSORT Brand

Resource page, in accordance with the Member Use guidelines below

» Downloading and using official logo files from SOSORT’s Brand Resource page strictly in
accordance with the guidelines provided there

These permitted uses do not extend to any use that implies sponsorship, partnership, affiliation, or
endorsement by SOSORT, or that uses the SOSORT Brand Identifiers in connection with the
promotion of a commercial product or service.

Member Use Guidelines

SOSORT values its members and encourages them to share their involvement in SOSORT events
and activities. The following guidelines apply specifically to member use of the SOSORT Brand
Identifiers related to said events and activities of SOSORT.

= Eligibility Requirement: Good Standing:

Use of the SOSORT Brand Identifiers related to said events and activities of SOSORT is a
membership benefit available exclusively to SOSORT members who are in good standing with the
Society. To be eligible, a member must have current, paid dues at the time of use. Use of the
SOSORT Brand Identifiers by a member whose dues are lapsed or who is otherwise not in good
standing is not permitted and constitutes unauthorized use subject to the enforcement provisions of
this policy. If you are unsure of your membership status, contact membership@sosort.org before
using the SOSORT Brand Identifiers.

ATTENDING A SOSORT CONGRESS OR EVENT

SOSORT members in good standing with current paid dues are encouraged to promote their
attendance at SOSORT congresses and events on social media and other personal or professional
communications. This use is permitted provided that:

* The member is in good standing with SOSORT and has current paid dues at the time of use

» The SOSORT logo is used as-is, without alteration, recoloring, cropping, or modification of

any kind

* The logo is downloaded from the official SOSORT Brand Resource page, not extracted or
recreated from social media images or other unofficial sources

* The context clearly identifies the member as an attendee, not as an organizer, host, or official



representative of SOSORT

» The SOSORT logo is NOT placed alongside the logo of the member’s clinic, employer,
practice, or any other organization or company

/A Why logos may not be combined:

Placing the SOSORT logo next to a clinic, employer, or company logo creates the visual impression
that SOSORT endorses or is affiliated with that organization. This is known as "implied endorsement"
and is prohibited regardless of intent. Members wishing to identify themselves as SOSORT members
may use the text designation "SOSORT Member" without combining logos.

MEMBER-HOSTED EVENTS REFERENCING SOSORT CONTENT

SOSORT members in good standing with current paid dues may host independent virtual or in
person educational events, such as webinars, journal clubs, or seminars, that review or discuss
SOSORT abstracts, clinical guidelines, research, or other publicly available SOSORT documents.
These events are permitted, subject to the following requirements:

» The organizing member must be in good standing with SOSORT and have current paid dues
at the time of the event

* The event must be clearly identified as an independent, member-organized event, not an
official SOSORT event

* The following disclaimer must appear prominently on all promotional materials, registration
pages, presentation slides, and any recorded or distributed content:

Required Disclaimer: Must appear on ALL materials:

"This event is independently organized and is not an official SOSORT event. It has not been reviewed,
approved, or endorsed by the International Society on Scoliosis Orthopaedic and Rehabilitation
Treatment (SOSORT). Content presented reflects the views of the organizer(s) and not those of
SOSORT."

e Use of the SOSORT logo is not permitted except when a slide contains photographs or
materials previously published by SOSORT that have not been altered in any way.

e The SOSORT logo may NOT be combined with the logo of a clinic, employer, practice, or
company on any event materials

e Members are encouraged to contact SOSORT prior to hosting such events to ensure
content accuracy and compliance with this policy by emailing info@sosort.org.

Members who wish to host an event with official SOSORT co-branding or endorsement must submit
a written request to the SOSORT Communications Chair for advance approval by emailing

communications@sosort.org.

Uses Requiring Express Written Permission
The following uses require advance express written approval from SOSORT’s Communications
Chair or Executive Board:



* Using the SOSORT Brand Identifiers on any website, social media page, printed material, or
digital platform in a commercial context

* Placing the SOSORT logo alongside another company’s or organization’s logo or branding
* Referencing SOSORT in any way that implies sponsorship, partnership, endorsement, or
organizational authority over a SOSORT event

» Using SOSORT’s name or logo in advertising, marketing, or paid promotional materials

* Using SOSORT’s branded conference or event imagery to promote a third-party business or
service

* Creating new graphics or materials that incorporate any SOSORT Brand Identifier
« Official co-branding or endorsement of a member-hosted event

Prohibited Uses

The following uses are strictly prohibited and will not be authorized under any circumstances:

* Implying that your company or organization is hosting, organizing, or co-organizing a
SOSORT event

* Combining the SOSORT logo with the logo of any clinic, employer, practice, company, or
other organization in any format

* Altering, cropping, recoloring, or otherwise modifying the SOSORT logo or any SOSORT
Brand Identifier in any way

» Using the SOSORT Brand Identifiers in a manner that is false, misleading, or likely to cause
confusion as to the source, sponsorship, or affiliation of any goods or services

* Hosting an event that references SOSORT content without including the required independent
event disclaimer

* Using the SOSORT name or logo in paid advertising without written authorization

* Extracting or recreating the SOSORT logo from social media images or any other unofficial
source

Social Media Guidelines

SOSORT encourages the sharing of its content to advance awareness of evidence-based scoliosis
care. The following guidelines apply specifically to social media:

» Sharing or reposting content directly from SOSORT'’s official social media accounts is
encouraged, provided the original source is clearly credited and the content is unaltered

* Members may use the SOSORT logo on social media when promoting their attendance at a
SOSORT congress or event, subject to the Member Use guidelines above

* Reposted or member-generated content must not be framed in a way that implies your
organization is organizing, hosting, co-sponsoring, or affiliated with a SOSORT event



» Tagging or mentioning @sosort.international does not constitute permission to use the
SOSORT Brand Identifiers in new commercial content
* Logo files must be sourced exclusively from SOSORT'’s official Brand Resource page

Brand Resource Page

SOSORT makes official logo files and brand guidelines available through its Brand Resource page
at sosort.org. These resources are provided to members, approved partners, sponsors, and media
for use strictly in accordance with this policy. Available resources include:

* Official SOSORT logo files in multiple formats (PNG, SVG, JPG)

* Color and black-and-white logo versions

* Approved color palette and typography guidance

* Pre-approved social media graphics for member conference attendance promotion

» Usage examples showing correct and incorrect applications of the SOSORT Brand Identifiers

Downloading any file from the Brand Resource page constitutes agreement to comply with this
policy in full.

How to Request Express Written Permission

To request permission to use the SOSORT Brand Identifiers, or for questions about whether a
specific use is permitted, contact SOSORT in writing prior to any use:

SOSORT Communications Chair
Email: communications@sosort.org | Website: sosort.org

All requests must include: (1) the specific SOSORT Brand Identifier(s) to be used, (2) the intended
use and context, (3) the platform or medium, (4) the proposed timeframe, and (5) any other
organizations or brands that will appear alongside the SOSORT Brand Identifiers.

Enforcement

SOSORT reserves the right to demand immediate removal of any unauthorized or misleading use
of the SOSORT Brand Identifiers. SOSORT asserts all rights available to it under copyright law and
common law trademark principles to protect its brand, name, and logo. SOSORT’s status as a
nonprofit organization does not limit its right to take appropriate action, including legal remedies,
against unauthorized use.



Policy Review

This policy will be reviewed periodically by the Communications Committee and updated as needed
to reflect the evolving digital landscape and organizational needs. All updates are subject to Board
approval.
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